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“Establish Starbucks as a premier purveyor finest coffee in the world
while maintaining our uncompromising principles while we grow.”
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Our Shareholders

We know that as we deliver in each of the=e arsa=s, we enjoy the
kind of =uccess that rewards our shareholders. We are fully
accountable to get each of the=e elements right =0 that Starbucks—
and everyone it touches—can endure and thrive.

Onward.

environmental mission statement

Starbucks is committed to a role of
environmental leadership in all facets of our
business.

we fulfill this mission by a commitment to:

Understanding of environmental issues and sharing information with
our partners.

Developing innovative and flexible =olution=s to bring about change.

Striving to buy, =ell and u=e environmentally friendly products.

FRecoagnizing that fiscal responsibility i= essential to our environmental

future.
Instilling enviFronmental responsikility as a corporate value.
Measuring and monitoring our progre=ss for each project.

Encouraging all partners to share in our mission.

Corporate Info Shortcuts Links

Terms of Lise Four Accoumnt MySmarbucksIdea
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